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AirService has offices in Sydney, London, New York and Singapore. Its clients are those companies that
want their own branded m - commerce solution, not to simply appear in Amarketplaceo apps alongside their
competitors. AirService provides these companies with tailored solutions, hyperlocal marketing, the

latest technologies, deep integration with other services, and a clear understanding of their customers

through effective data analytics.

Prior to AirService, Dominic was Chief Executive Officer of Bressan Group, a privately - held company

which manages over $50million worth of mixed assets across Australia, with a focus on the hospitality

Industry.

Dominic was also Chief Executive Officer of StudyBooster, an education technology startup company which

Dominic successfully sold in 2014.

Dominic is a lawyer with 12 years 0 experience post admission, and holds a Bachelor of Arts, a Bachelor

of Laws, and an MBA majoring in Strategic Management.

Sports have also always played a large part in Dominic 0s life. He has won national and international



Introducing AirService

AirService provides strategic mobile
commerce innovations for enterprise  -level
hospitality companies.

Our clients are those companies that want

their own branded solution, not to simply
appear in another nmarketplaceo app with

hundreds of other competing venues.

AirService provides these companies with
tailored solutions, hyperlocal marketing,
Increased efficiencies, deep integration
with other services, and a clear
understanding of their customers through
effective data analytics.




The time 1S now

D 20 billion mobile phones sold (population of earth? 7.50illion)

m commerce is growing 300 times fasterthan e  -commerce

:

Payments via mobile forecast to grow >200% in 2016

@

Order ahead apps order spend in the F&B space Is on average 15% higher compared
to In -store

Starbucks already drives over 10% of orders via its own app

40% of mobile shoppers have turned to a competitors app for a better ordering
experience
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In the US, more and more chains and franchises are launching their own apps



Key benefits

LY,  Operational efficiency
o With AirService, orders are processed faster and more efficiently. There is no need for staff to take orders, or take payment
for orders. They instead focus on order fulfilment and customer service.

Increased sales
AirService generates an average 12% increase in sales for our client 0s venues. This is a potent combination of more orders

processed, and greater spend per order.

N

e Brand identity
AirService 0s clients showcase and promote their own brand, not that of a third - party app.
Customer data
@ With AirService, our clients truly know their customers. Who they are, what they order, when they order, what combinations th ey

order in, and what they  0d like to hear about.

Direct marketing channel

AirService provides our clients with a direct route of communication into their customers 0 most personal devices. Devices that
they pay attention to 24/7. Their mobile phones. And with the customer data AirService provides, our clients know exactly wha t
their customers are interested in hearing about.




Multiple markets

AChains and Franchises
AEmerging Chains and Franchises
AHoteIs, Resorts, Casinos

AStadiums




Restaurants
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Proliferation of hundreds of food & beverage Amarketplaceo apps
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Restaurants
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Stadiums

AOperationaI efficiency
A Increased order volume
ACustomer control
AThe fan experience

A Customer data



