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Indonesia ICT Potential and Challenges =

Emerging markets face two broad issues in providing affordable internet access:
building network capacity and expanding network coverage jwe. zos) I n d on BSi a

RUSSIA e Lack of BB Infrastructure

Fixed BE penetration was only 1.1% while

8 Bmadband Speeds (Mbps] mobile BB reached 22 .2% jwes 2019

wrnendBE) Internet User (MM) Unproductive use of BB/ICT
- e * The growth of internet users in 20022012
anagy o I e T reached 1,300% while Human Development
TURKEY P JAPAN Index only 13%.
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— The growth of ICT contribution to GODP is
7 Broadband Speeds (Mbps) gttt . | consistently double digit in the last 10 years.
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BRI Huge market

0 Internet User Growth (3)

Broadband Penetration (%)

¢E) Total Population (MM) 2 Potential market: 45 mil civil servant,
50 mil students, 3 mil teachers, B0 mil
. INDONESIA - -
@ e e G OR Household with internet.

1. 4th biggest population in the world, a
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sustainable national economic growth,
PATLIA NEW ICT- oriented people: facebook [4th) and
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twitter [Sth).

Sources: KPCB, Internet Trend$2 M.TayyibaBappenaf015, World Economic Forum, 2012, 2015, Telkom Indonesia
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Challenges: Digital Divide
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JUMLAH JUMLAH PENGGUNA PENETRASI
PENDUDUK INTERNET
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Challenges: Financial Service Divide

Persentase Dewasa Punya Rekening di Formal Sektor Keuangan
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AKSES RUMAH TANGGA
TERHADAP TELEPON GENGGAM

TOTAL ACTIVE ACTIVE SOCIAL MOBILE ACTIVE MOBILE
POPULATION  INTERNETUSERS  MEDIAUSERS ~ CONNECTIONS  SOCIAL USERS

2590 88.1 790 318,55 6/0

MILLION MILLION MILLION MILLION MILLION

JANISATION: 51 PENETRATION: 3% PENETRATION: 31 vs. POPULATION: 126% PENETRATION: 26%

Sumatera Jawa

Source : We Are Soci al 0Souréen Bdlithang SDMKementerian Komunikasi dan
Facebook Reported Data Informatika
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OPPORTUNITIES: INTEROPERABILIOF MOBILE MONEY AND =7
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PLATFORM E-Maoney Platform + USSD (Existing) Platform + USSD (Existing) Platform ||+ USSD (Existing) Platform
PROVIDED * USSD Access *141*141#' | + USSD Access *141°141% || * USSD Access *141°141%
E-WALLET | E-CASH || TCASH {Phase-2)2 %L Tunai {Phase-2) Dompetku [Phase-2)
LINK Link to Biller Optional link ta Optional link to Optional link to
| || merchants? merchants merchants
PROMOTIONS | Provide promotians” || provide Promations Provide Promotions Provide Promations
Eﬁ&'nEr'-?NEL Hiblriz, 'n'fTuM' EDC.& || Tsel Channel Distribution® || XL Channel |-sat Channel
PROVIDED MArChants for Cagh-n Distribution Distribution
and Ot
MAN POWER Dedicated person each || Dedicated person each 1 || Dedicated person each Dedicated person each
1 inHQ and Regian in HQ and Region® 1in HQ and Region 1in HO and Region
TRX FEE ' '
SHARE 2559 I 25% (Tsel pet 12.5%) | 25% | 25%

1. Tsel USSD access ApdSil, athers operator Free, MT Charging all aperatars FREE

2. Interoperability Fupi to all Teleo e-money will be in Phase-2 (not decided yei whan)

1. Link Lo Telca Marthants in next phade (ol dedided yiat)

4. Promotions will decided together farm and dedign, using essting BUPIS budjget

5. Utilization of Telés Channel distributian will agplied in the nast dtage. For lime baing anly ute MEW channal distrissution cragted by BUPIL tadrm
6. Tael alréady provided 1 dedicated team in Region (Bandung), elfective in W3 &pril 2015



e-Commerce Roadmap
Strategic Related Sectors
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e-Commerce Roadmap
Strategic Related Sectors

ACollaboration and Synergy of 8 Ministries:

I Coordinating Ministry of Economy
I Ministry of Finance
I Ministry of Trade

I Ministry of Industry
I Investment Coordinating Board (BPKM)
I Ministry of Law and Human Rights

I Ministry of Cooperation and SMEs

I Creative Economy BoarBdkral

AProjected USD 130 Billion Transaction in 2020



The current digital entrepreneur sector in Indonesia is rapidly expanding,
yet still dominated by the early stages of Seed-Size Players

INDONESIA

Business Owners .
Workers Consumers Business Owners

Workers Consumers

‘ Number of Indonesian tecétartup ‘ Number of Indonesian tec$tartup.

| ndonesia digital starsupe etagegsbemmw
aim to have more Indortesiandigreieave international workers working for Indonesia

technoprem@@arfave access to global markets.
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ICT INFRASTRUCTURE: DEVELOPMENT:
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